
Theme: ‘Community of solvers in action: how you have achieved sustained outcomes 
by bringing together the right people. You might also like to consider how you have 
used technology to deliver the right solution if relevant.’ How does this relate to you and 
how will you make it relate to your audience? 

What we want to 
hear from you

Originality – Inspire, provoke, relate
Be creative in your approach and your 
interpretation of the topic. Bring your talk to 
life, and provoke inspired thought which 
captures your audience in an original,
yet relatable way. 

Conviction – Captivate 
Create something convincing and authentic 
that you are passionate about. Leave your 
footprint, have a lasting impact, and our 
promise is that the reach of our active 
network will have the chance to hear
about it. 

Approach – Make it count
Your approach in presenting bears just 
as much weight as the idea itself. You have 
15 minutes to wow your audience – 
make it count! 

Diversity – Think broad 
Know your audience. Think about how to 
captivate them with an open mind. Your 
content should be relevant, insightful and 
appealing to our broad and diverse
alumni community. 

Tell us why we should share your story.
Be innovative. Use the topic to bring to life 
something new and inspiring. A story worth 
telling is a story worth sharing, and we will 
share yours throughout our wide alumni 
network and beyond. 

Example topics:
• Collaboration in business.
• Building trust.
• Creating lasting change.
• Leadership in changing times.
• Creating the workforce of the future.
• AI and disruptive technologies.
• Inclusion, equality and diversity.
• Globalisation.
• Sustainability.
These are just some suggestions to get you 
thinking. We’d love to hear your interpretation 
of a community of solvers in action. 
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Strategy – Calculate 
Calculate your steps and think strategically. 
Are you laying the foundations of a new 
platform which can be built upon, or just 
expanding on one that already exists. Create 
something that opens up a new discussion. 

Number of talks and length: 4-5 talks (one 
talk per selected speaker). 
Talks should be max 8-10 mins in length.


